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(1) Statistics (2 semesters; 6 credits)

(2) Accounting I or Accounting Il or Managerial Accounting (3credits)
(3) Organizational Behavior (3credits)
(4) Economics (2 semesters; 6 credits)
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Pre-requisite Courses KEEfER:RE (3 24)
1. Statistics and Management Science (:&F# 5uzti4 K 4 47) (3 credits)

Graduate Transfer Courses FET5EEBERE (9 24
Financial Management: International Perspectives (3 credits)

Marketing Management: International Perspectives (3 credits)
3. Supply Chain and Operations Management: A Global View (3 credits)
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Graduate Courses at UM-Flint (24 B43)

MGT 501 Interpersonal & Organizational Communication (3 credits)

MGT 552 Non-market Strategy (3 credits)

MGT 581 Management Information Systems (3 credits)

INB 585 Global Dimensions of Management (3 credits)

MGT 589 Strategic Management (3 credits)

Three Elective/Concentration Courses (9 credits)

Proposed Course Plan:
Fall term: MGT 501, MGT 552, one additional elective/concentration course

Winter term: MGT 581, two additional elective/concentration courses
Spring term: INB 585, MGT 589
Additional Information: http://catalog.umflint.edu/preview_program.php?catoid=22&poid=7887
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