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Course Code

02695

Course Name

Advertising Agency Management . F S

(?{ = 7)) Credit

Course Objectives

. To explain the basic concept of advertising and marketing communication.

To understand advertising role in marketing.

To explain “How does advertising work and how to create advertisement?”
To research “How consumers respond to marketing communication?”

To catch up each kind of media is one of the most dynamic and fast-changing
areas of marketing communication practice.

6. Try to simulate advertising planning in the advertising client-agency.
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Course Code

05710

Course Name

Hotel Management . F S

(WFEE D) Credit

Course Objectives

People have always traveled for reasons of business, education & pleasure.
Hospitality industry has become more important in our life, especially in the
future leisure time. There are two primary course objectives: (1) to provide

5




the operational knowledge of hotel management. (2) to provide an introduction
for those who are considering careers in hotel industry.

ARk T BT e
Course Code 16534
Course Name (l\%?%gﬁe,mﬂr_}igt'lzngmh Credit F S
=

Course Objectives

The objectives of this course are

1.To know the basic knowledge of management

2.To know how to use planning, organizing, leading, and controlling in
management practices.

ik T LiE e

Course Code

13514

Course Name

Marketing Management-English F S

Credit

G

Course Objectives

The objective of this course is to provide students with basic marketing concepts

and to improve students’ abilities to implement marketing related activities. Upon

course completion, the students should be able to:

1. Realize the basic concepts of marketing.

2. Understand the meanings and procedures of marketing plan.

3. Realize the meaning of segmenting, targeting, and positioning (STP).

4. Understand the meaning and scopes of marketing mix 4P.

5. Utilize marketing theory to analyze firm’s marketing activities.

6. Learn the skill of marketing planning and apply marketing management in an
effective manner.
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Course Code

16533

Course Name

Production and Operations Management-English . F S

EREIE § E,T:rﬂj}x\,) Credit

Course Objectives

Production is an essential function of a business unit. The objective of this

course is to help students understand the whole concepts of production

management and to improve the students' ability to plan and control resources in

a company. Upon course completion, the students should be able to:

1. Realize the basic concepts and theoretical knowledge of Operations
Management,

2. Understand how to integrate the resource in business with information
systems to achieve the goals of organization and use the relative technology
to solve the real problems,

3. Obtain the ability for the further study and research.
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Course Name

S
3

Multivariate Data Analysis —English F
(ZRgEl 5 pr-t) 0

Credit

Course Objectives

As data collection becomes more and more efficient and convenient, more
features tend to be measured in each observation. This trend makes
multivariate data analysis an important statistical technique nowadays. In this
course, two objectives are the foundation for developing this course. First, the
concept of multivariate data analysis methods, such as distance measure,
multivariate control chart, principle component analysis, factor analysis,
discrimination, classification, and clustering. The basic idea for each method
will be introduced in the class, so that students will be familiar with the insight
of methods. Second, the ability of performing real data analysis. How to use
computer software, such as SPSS and R, to perform multivariate data analysis
methods will also be introduced in this class.

T

Course Code

Course Name

g o
05967
Caﬁtegorbl\cial’?ata Analysis Credit F S
(IR 23 17) 0 3

Course Objectives

This course presents the most important methods for analyzing categorical data.
It summarizes methods in the introductory level that has been applied widely and
more recently developed. The major focus of this course is modeling of
categorical response; i.e, the introduction of logistic regression and loglinear
modeling technigues.

Ak i e
Course Code 02144
Internship . F S
Course Name (B 3 0) Credit 3 0
E*EJ% B3l mllﬂﬁﬁﬁf%?%&gl HEz ”%ﬂl“ i T PRI .
_— B AR 128 2 5 R B R e
Course Objectives ThIS couise proF\[/ldes opportunltles fo:‘itudents on-the-job training to gain

experience in statistical field, and create a network of contacts.

AR B IT{S R o
Course Code 100-02 [ » [t
Cloud Computmg and Statistical Learnmg o F S
Course Name Credit
ey ST edl ) 3 0

Course Objectives

The objectlves of this course are

1.To discusses some commonly, used, and modern statistical methods and
calculating methods in scientific research on cloud computing environment.

2.To focus the application of statistics on scientific research.

3.To employ tools ranging from statistics to computational complexity,
combinatorics and geometry in an attempt to provide theoretical foundations to
some important applications emerging from need to process data sets whose sizes
and complexities are beyond the ability of humans to handle.

4. Introduction of cloud computing

ik i

Course Code

Course Name

B o

19168
Generalized Linear Models Credit F S
(— A=) 3 0




Course Objectives

The objectives of this course are as follows:

1. To introduce the background knowledge of the Generalized Linear Models
(GLMs), including the general linear regression models, design of experiments,
and mixed models.

2. To learn the real data analysis skills associated with the GLMs, including the
ability of operating the statistical computer software.

3. To introduce the new developments of the GLMs.

4. To realize the possible applications of the GLMs.

Aoik T ALAE e
Course Code 100-02 F ) |*ﬁF5 e
Forecasting Methods o F S
Course Name R 1) Credit 0 3

Course Objectives

The objectives of this course are

(1) To develop competent skill in analyzing business and/or industrial data for
description, explanation, and forecast.

(2) To combine knowledge of probabilistic models of stochastic processes,
empirical comparisons of approaches, and computer software.

(3) To cover the topics such as construction and interpretation of the forecasting
approaches. The approaches involve: Box-Jenkins (ARIMA) methodology,
exponential smoothing, intervention analysis and artificial neural network.
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Course Code

18307

Course Name

Special Topics in Applied Statistics

(lb 53 %) Credit

Course Objectives

The objectives of this course are

1.To invite distinguished guest speakers to deliver speeches

2.To provide a general perspective on how statistics can be applied to different
disciplinary studies

Atk L AL o
Course Code 07553

Educational Measurement and Assessment F S
Course Name (Jﬁdﬁuﬁ%j#g) Credit 0

Course Objectives
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This course provides an elementary introduction to test theory and its
applications to help students develop the basic concepts and skills on test
analysis.
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Course Code

19125

Course Name

Trade Promotions and Remedies | Credit | F |

8




Course Objectives
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1. Understand the importance and relations between mternatlonal trade growth
and multinational enterprise development.

2. Introduce and analyze the US “National Export Initiatives”, Korea Free Trade
Agreement strategic roadmap and Taiwan “New Zheng He Plan”.

3. Develop students professional capacity in the cases of anti-dumping,
safeguard, anti-trust, intellectual property rights, technological trade barriers,
and green guidelines measures.

4. Build the outstanding wills and capacities to fix the problems and difficulties
students after their graduations.

/'L;i . i 3@ °
Course Code 19065
Reading in Business Ethics for . F S
Course Name Managers(English) (- l’ﬁi’—f}’\') Credit 0 >

Course Objectives

The objectives of this course are

1.To appreciate the essential of Business Ethics through five main faucets:
recognizing socially acceptable business conduct from the global perspectives,
embedding good business in treating people nice and fair, reengineering
corporate image, enhancing professional ethics, and investing in sustainable
and socially responsible corporations.

2.To improve English proficiency.

Ak L -

Course Code

19064

Course Name

Professional English in Finance(English) . F S

(2 -1 Credit 1 .

Course Objectives

Enhancing the ability to comprehend and talk about subject matters that are
significantly enough to be reported in Business Week, Financial Times, New York
Times, and similar prestigious business and finance journals and magazines is a
critical step for finance graduate students (i) to keep up-to-date about events
happening in global finance and economics, (ii) to appreciate the materials
covered and integrate these real-world examples into theoretical and empirical
research training, and (iii) to prepare for career advancement through the
capability to grasp and digest the intimately related first-hand information.

Ak L -

Course Code 19067

Course Name International. Financial Credit F S
Regulations(English) (/[ & g 4 -4) 0 3
The objectives of this course are:

Course Objectives | 1. To provide the basic knowledge of U.S Financial Law.
2. To improve English skills.

Ltk ALiE -

Course Code 19066
Financial Forum(English) . F S

Course Name e Credit
(1 itfi—5) 0 3




Course Objectives

The objectives of this course include:

1.To acquaint with the contemporary issues in business and finance

2.To bring finance and economics to practical use by integrating theories in
textbooks and current business events

3.To be fluent in oral presentation of financial issues in English.
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Course Code

101-02 [l

> (OIS Hy i

Course Name

Computer Graphics with Appllcatlons

Credit

F

S

(FrFRER =" ) 0 3

Course Objectives

This course will introduce the basic concepts of 3D computer graphics, including
2D and 3D transformations, modeling and representation, lighting, coloring,
texturing, interactive input, and the use of 3D graphics engines. Software used
including OpenGL (Java version), Unreal Development Kit (UDK) and other
relevant graphics software. This course will combine theory and application

of computer graphics to implement a 3D computer system in E-commerce.

Aotk AL e
Course Code 101-02 R > |J~ﬂ§r% L
Course Name zntro?,lli;:gog tf) %::g Application Platform Credit z g

Course Objectives

This course prowdes students concepts of cloud computing and various cloud
platforms including Amazon, Google, Microsoft Azure, MCloud, and TCloud’s
Elaster CAP. Students are required to research each platform online and practice
them if possible, and hand in the comparison reports including each platform’s
architecture, feature, pricing, etc. Each student also needs to use and report
existing cloud applications. Programming loading in this course is none.

Ak L

Course Code

101-02 [=

EHEE

Course Name

Cloud Application Programming

Credit

F

S

3

(G " D 0

Course Objectives

This course provides students the concepts of cloud application programming.
Students have to use TCloud’s Elaster CAP to develop parallel processing
applications or big data applications by using Hadoop, such as Map Reduce,
HBase, HDFS, etc. Students also have to use Google App Engine and Google
API to develop cloud applications. Programming loading in this course is high.
This course is supported by TCloud engineers.

Ak Wi o
Course Code 101-02 FjF » |J~ﬂ§r% TEE
Cloud Service Software Factory F S
Course Name Credit
SRR ) 0 3

Course Objectives

This course provides students the concepts of service framework and Ul
framework, and the process of developing an enterprise level mission critical
software system including service coding, Ul coding, testing, and deployment.

10




Each student has to develop an application with at least one fundamental data
table (e.g. product), one state data table (e.g. inventory), two transactional data
tables (e.g. sales order and purchase order), and all related services and user
interfaces. Students must deploy their works onto the cloud and demonstrate
them before the class. Programming loading in this course is high. This course is
supported by Lancer engineers.
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Course Code 19331
International Marketing Management . F S
Course Name B4 Credit 3 0

Course Objectives

The objectives of this course are:

1. To provide a platform for reviewing and discussion of the essential issues

related to international marketing management, including theories and

practices.

To arouse learning interest in marketing and marketing management.

3. To introduce some hottest issues such as e-commerce, marketing
decision-making, management in China market, etc.

4. To explore the emerging concept of “Holistic Marketing” that broadly covers
internal marketing, integrated marketing, relationship marketing, and socially
responsible marketing.

N

AR

Course Code

19194

Course Name

Global Supply Chain and Operations Management . F S

5 (e WLE' Credit 3 0

Course Objectives

The objectlve of this course is to provide an overview of global supply chain and
operations environment and its management. This course introduces the concepts
and techniques related to the design, planning, control, improvement and
chaIIenge in both manufacturing and service sectors.

/J.‘gi ]'} T 9 Xg _@
Course Code 19397
A Dialogue between Industry and Academia - F S
Course Name International Management Credit 3 0
(% % S B L)

Course Objectives

The objective of this course is to provide a dialogue between industry and
academia from international management perspectives. Topics include global
strategy, global branding management, innovation management, quality
management, operations and global supply chain management, cross-culture
human resource management and global organization leadership.

LR L
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