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Course Code

22178

Course Name

Six Sigma Management and Innovation S

Credit

2R L IR LR

The course involves discussion of issues related to development of Total
Quality. Through the introduction to the theory and implementation of Six
Sigma management students will be able to:

1. Learn the the necessary skills to execute Six Sigma techniques and
strategies at the Green Belt and Black Belt levels.
Course Obiectives 2. Learn the common Six Sigma tools, such as Six Sigma deployment,
! process mapping, QC 7 tools, New QC 7 tools, failure mode and effect
analysis, capability and performance analysis, and measurement system. To
understand lean Six Sigma and Six Sigma design.
3. Be familiar with topics in business innovation and the theory of TRIZ,
including a practical methodology, tool sets, a knowledge base.
4. Generate new ideas and solutions for various problems.
AR D BRTIS g o
Course Code 11279
Introduction to Technology Management . F S
Course Name L H Credit

The purpose of the course is to:

1. Develop an understanding on issues and concepts for managing
technological innovation to firms.

Course Objectives 2. Understand the structure and dynamics of high-tech businesses, including
foundations of technological innovation, acquisition and application of
technology, technological innovation strategy, high-tech industry
development and entrepreneurship, and etc.
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Course Code

22178

Course Name

Six Sigma Management and Innovation F S

Credit

SR L F A plAT

Course Objectives

The course involves discussion of issues related to development of Total
Quality. Through the introduction to the theory and implementation of Six
Sigma management students will be able to:

1. Learn the the necessary skills to execute Six Sigma techniques and strategies
at the Green Belt and Black Belt levels.

Learn the common Six Sigma tools, such as Six Sigma deployment, process
mapping, QC 7 tools, New QC 7 tools, failure mode and effect analysis,
capability and performance analysis, and measurement system. To
understand lean Six Sigma and Six Sigma design.

2.
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3. Be familiar with topics in business innovation and the theory of TRIZ
including a practical methodology, tool sets, a knowledge base.
4. Generate new ideas and solutions for various problems.
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Course Code 21640

Tax Filing Practice F S

Course Name

firA 2y Y Credit

The main objectives of this course are to:

1. Learn the tax law and various tax law requirements about reporting practices
in Taiwan, including income tax, corporate income tax, value-added and
non-value-added sales tax.

2. Learn not only theoretical discussion of the tax laws, but also hands-on
practices about tax report filing.

Course Objectives

e TS
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Course Code 12133

Accounting for Financial Instruments and F S
Course Name Services Credit

R E 6

The purposes of this course are:

1. To introduce recent developments in International Accounting Standards for
financial instruments and services provided by the financial industry.

Course Objectives | 2. To emphasize the background and concepts underlying the written
conclusions.

3. To discuss the implications for financial reporting and analysis.

4. To introduce the world’s most advanced and innovative financial practices.

Ak TS

N
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Course Code B FrEL
Statistical analysis of clinical medicine F S
Course Name and drug development Credit
PERR AP AR i

This course covers some statistical experiment design and analysis
methodologies to show how statistics has been used in many aspects of drug
development. The focus of this course will be application oriented and the
objectives are

1. To teach basic knowledge and methodologies include design, test and clinic
analysis for new drug development.

2. To render examples or cases in real field with statistics lectures

3.To be able to use the software packages of SAS.

Course Objectives
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Course Code 19710

International Business Management - F S
Course Name Course In English Credit

Rz & ¥p2-

International investment and industrial environment have been more capricious

than ever before since 21st century when globalization, digitalization, and

liberalization came to be the trend. In order to fertilize outstanding

international-level talents with overall thinking, the objectives of this course are:

1. To profoundly probe into certain oversea investment environments, entry
modes into international market, global strategic planning and implementation,
and transnational operation management.

. To broaden international views.

. To synchronize with changes and development of the world.

4. To strengthen international competence.

Course Objectives

w N
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Course Code 22101

Business Valuation and Case Study . F S

Course Name

FEER G BEA Credit

TR ILEERES T fRicR E - i[#u;irr:ﬁ Ei 1%' BEoEmF lpL;R?‘E\f
DPRE R S BHREFR R B EFAHE 2 TR R %o
BA 1 BIREg 2200370 RRANES  AF 2 B KuHL ¥

g ko

The purpose of this course is to provide students with a better understanding of
how to figure out the intrinsic value of a firm and, further, as a reference for
investment or business M & A. Through classroom lecture, discussion, and case
studies & competitions, the students not only learn the method of valuation but
also realize the importance of macroeconomic environment, industry and
corporate strategies.

Course Objectives

C) ERFLE CAIIIAERIFERRP R, THB R ARFL-® | 2 %
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Course Code 21854
Course Name Financial Summit Forum- Course in English Credit F S

M7k 4 f AR -3

Students will be able to learn important issues and trends in the international
finance environments, including international business environments, the
internationalization of local securities intermediaries, the credit ranking and
securitization of investment banks, risk management in financial institutions, the
cross-strait financial topics, and the strategies and operations of foreign
companies in Taiwan.
AL R P RL RS LB £ A B LR BRI R
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Course Objectives

12




Cﬂ\ﬁﬁ@iﬁﬁ%ﬂﬁB?i&ﬂﬂ’rﬂ+"Hﬁg??ﬁq%ﬁ9%°
A%  103.6.18 4 p ] & % 102-04= % € i

Course Code 22614

Financial and Accounting Practices in F S
Course Name Small- and- Medium Enterprises Credit

R S S E R s

AL EATRFRE - £ F SRR ERES S BT
e T T AT AR g3
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REFTFARRA S BRI R L EGEZT LT

Through industry-school associated teaching, a visit to enterprises and
independent study, this course is to facilitate students in learning practical
knowledge and techniques involving in the financing and accounting activities in
small and medium enterprises (SME), including financing, tax practices,
accounting, fund dispatching; internal controls and auditing; cost analysis and
control; and financial statements analysis. Students will be able to incorporate
finance and accounting abilities to implement problem-solving functions, case

FAEFY &
FaaR P
#F&ggfjg#sb’

Course Objectives

studies and enterprises consulting in real cases.
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Course Code 20204

Introduction to Business Intelligence F S
Course Name Management -Course in English Credit

"" %a»"f:'—g b %—/‘

Appllcatlon is the major learning approach of this course. The core objectives
are for students to learn cloud computing, data decision, and types, functions
development and application of business intelligence; and deployment of Bl
applications to the cloud.

Course Objectives

s} X e 4 2% 33
Aok B TS o

Course Code 17559

Electronic Commerce-Course in English . F S

Course Name

T3 Credit

The main objectives of this course are for students:

1. To learn the fundamental concepts of electronic business;

2. To investigate the main issues of electronic commerce in terms of models.
system framework, IT infrastructure and strategies of implementation with
its cost benefit.

To learn how e-commerce is being conducted and managed.

To assess its major opportunities, limitations, issues, and risks in this
contemporary Internet business environment.

Course Obijectives

~w
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Course Code

21429

Course Name

Financial Trading Systems

Credit

SR A%

Course Objectives

The main objectives of this course are: to introduce the theory of internet
finance, financial trading systems, program trading. This course will focus on
the topics of the e-securities, e-financial investment, program trading, trading
strategy, electronic ordering system, and money management. Therefore,
students will understand the nature of financial trading, as well as how to apply
information technology to solve problems of financial trading, and finally be
able to establish useful trading systems.

Course Code

19709

Course Name

Mobile Service Application System F S

Credit

FRERET R

Course Objectives

The main objectives of this course are for students to learn the basic concepts of
objective-C & foundation framework; and combine cloud computing and Web
service to implement a mobile service application system.

(=) ?::?b ARELFI103 1048 ERBR TR %
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Course Code

RE - FRE

Course Name

Advanced Information Management F

Credit

BEFAER

Course Objectives

The goal of this course is to develop students' understanding of information
systems with macroscopic capability and information systems for academic
research skills. The course will introduce topics related to information systems
(including e-business, e-commerce, data science, and cloud services issues.) and
management as well as theories commonly employed in IS research (e.g.,
Transaction Cost Theory, Innovation Diffusion Theory, Technology Acceptance
Model, Social Exchange theory, etc). Therefore, the students will learn not only
the theories and techniques of information systems, but also the real-world
applications.
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Course Code

09290

Course Name

General Topics on Electronic Commerce

Credit

3o e 2
w B AR

Course Objectives

The course will introduce general topics of electronic commerce, basic
management concepts, and techniques which are needed by organizations and
individuals for electronic commerce applications. It will facilitate students to
understand fully about the development, applications and management of
electronic commerce.
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Course Code

Br o AT

Course Name

Special Topics on Internet Marketing

Credit

PNy

Course Objectives

After the course, students should be able to:

1. Know the fundamentals of marketing and internet marketing.

2. Understand the techniques and tactics relevant to internet marketing.

3. Recognize the role of social media and mobile technology on internet
marketing.

4. Know the process of opening and handling online store and make marketing
proposals.

i o

Course Code

Bktm FRE

Course Name

Special Topics on Electronic Finance F S

Credit

T3 hpH A

Course Objectives

Through real case studies, the main objective of this course is to enable students
to learn the content and the structure of e-finance (also known as Internet
finance), including e-finance transaction technology, trade structure and powers
of the contract, and to explore technical and management issues. Course content
includes e-Banking, e-Securities and e-Insurance, focusing on issues of electronic
payment, electronic financial investment, e-financing, electronic power contracts,
finance data analysis, etc. Finally, e-finance, implementation, supervision and
security issues will be discussed.
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Course Code

Rl PR

Course Name

Practical Topics for Electronic Commerce F S

Credit

S Eia s 2 s

Course Objectives

Students will learn new developments in electronic commerce (EC). Students
will also form project teams to present EC projects throughout the semester.

ekt B3T(S A B o

Course Code 02144
Course Name gt;r;:h%f) Credit F S
The objectives of this course are for students:
Course Objectives | 1. To learn practical working skills and enhance professional capability.
2. To shorten on job training and reserve potential experts for enterprises.
AR TS -
Course Code BRhm  Fme
Special Topics on Electronic Procurement and F S

Course Name

Logistics Credit

T ES A

Course Objectives

Special topics on electronic procurement and logistics of electronic store will be
introduced. Topics include demand management, procurement theory, supplier
evaluation, electronic procurement technology, transportation system, and
logistics system.

The training will help students to shorten on-job-training time in procurement
and logistic experience and become a manager specializing in electronic store or
electronic market on electronic commerce.
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Course Code

19412

Course Name

Cloud Enterprise Service Systems F S

Credit

2 PR R A

Course Objectives

The objective of this course is to provide the students with the concepts and skills
to align business processes and information technology by applying cloud
enterprise services. The topics include service-oriented architecture (SOA)
concept, cloud computing concept, enterprise architecture planning (EAP),
business process management (BPM), web services, unwitting programming
(ZNQ), no-programming customization (NPC), and Google APP inventor. A
SOA-ERP cloud service system is used for demonstration, discussion,
configuration, and customization. Students will have hands-on experience in EA,
BPM, NPC, and Google APP based on existing SOA-ERP cloud services.

i o

Course Code

19413

Course Name

Cloud Service Software Factory F S

Credit

2R IRIF R L Ry

Course Objectives

This course provides students the concepts of SOA and Business Application
PaaS, and the process of developing an enterprise level mission software system
including MVC, service request, Ul coding, testing, and deployment. Each
student will develop an application with at least a complete business process
from order taking to shipping, from purchase order releasing to receiving, and
how to automatically establish item masters and BOMs for products with sizes
and colors, etc. Students will develop ideas, translate them into an application
system, deploy their works onto the cloud, and demonstrate them before the
class.
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Course Code

Bkt sg o FmE

Course Name

Cloud Computing Environment Installation and

Management Credit

2 ARBEE LG

Course Objectives

The Course provides students the concepts and skills of cloud computing
environment. Topics includes cloud computing characteristics such as high
availability, scalability, and elasticity. Commercial tools such as VMWare,
vSphere will be introduced to the students so that they can learn the features of
popular tools. Each student group will establish an environment of at least 2VMs
and iSCSI of personal computers with abovementioned cloud computing
characteristics. The environments developed by the students must be able to host
Web services and applications.
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Course Code

BHgrmg  Fme

Course Name

Web Service Programming F S

Credit

A B PRARAR N 2K 2

Course Objectives

Web Services are applications with two characteristics: First, a web service
publishes an application programming interface for the functionality that makes
available to external callers. Second, a web service is requested over a network
by using the hypertext transfer protocol. Web services enable inter-operability
between software systems, and are the foundation for a modern Service-Oriented
Architecture (SOA).

This course provides students the concepts and implementation skills of web
service programming and SOA. Students will learn to develop, deploy and
monitor SOAP and RESTful web services, as well as the implementation of a
SOA-based system using the developed web services.

16




A
-l
—
G
|
oy

{

=

5

Course Code

RE - FRE

Course Name

Data Science and Cloud Services Implementation

Project Credit

FHPLE 22 R RI Y LA

Course Objectives

This course explores the rapidly developing fields of Could Service and Data

Science for intelligent use of data to maximize the utilization of data in could

computing environment and optimize the efficiency of decision making in the

context of various fields. Students will be able to:

1. Develop a business plan of a cloud service startup which provides electronic
commerce/business solutions with big data analysis functions from the cloud.
The business plan includes capital, organization, products, marketing strategy,
sales forecast, and financial forecast.

. Implement their products after market research and confirmation of the
demands.

. Present their business plan and demonstrate the products to the potential
customers and investors.

. Gain a strong data science and cloud service knowledge set and techniques via
in-depth case studies, most current readings and experiences, most current and
future technology exploration and the implementation of a project.
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Course Code

22676

Course Name

Intelligence Systems-course in English F S

Credit

FEA e

Course Objectives

Information retrieval plays important role for today’s knowledge management,
e-business, and Web services. Intelligence systems include expert systems, neural
networks, fuzzy networks, genetic algorithms, Robotics, and so on. Today,
intelligence systems are used in business, science, engineering, manufacturing,
medical, and many other fields.

Students will learn these two subjects from the aspects of principles, theory, and
programming so that they can develop an information systems with informative,
knowledgeable and decisional characteristics.

AR B ITIS A
Course Code 09026

Data Mining . F S
Course Name et 1o Credit

o R

This course aims to
1. Introduce students to basic applications, concepts, and techniques of data
mining.

Course Objectives | 2. Develop skills for using recent data mining software (e.g. R, Orange).
3. To solve practical problems in a variety of disciplines.
4. Gain experience doing independent study and research.
5. Train students to be data scientists.
AR TS .
Course Code 11806
Adaptive Systems . F S
Course Name e A Credit
%’% lE '}:J:_ g

Course Objectives

Students will be able to learn the theory and practical application of adaptive
systems in Bio-inspired computation systems and Evolution Computation. They

17




are two major parts of artificial intelligence. Bio-inspired computation system
includes Ant Colony Optimization (ACO), Particle Swarm Optimization (PSO),
Artificial Bee Colony (ABC) and Artificial Immune Systems (AIS), etc; and
Evolutionary computing will include Genetic Algorithms, Genetic programming,
Interactive evolution computation (IEC), Evolution Strategies (ES), Differential
evolution (DE) and Gene Expression programming (GEP), etc. In the Internet and
big data trends, these adaptive algorithms in the field of data science will be
important modeling and data mining technologies. Students are expected to learn
these artificial intelligence techniques, apply them in academic research, use
these technologies to solve real-world problems, and therefore enhance the
efficiency and effectiveness of problem-solving.
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Course Code

Bkt sg o T

Business Intelligence and Analytics . F S
Course Name 5 AR Credit
Business intelligence/business analytics have attracted attention from

Course Objectives

enterprises, the computing industry, and the research community due to the
availability of big data and new business needs. This course provides
opportunities for students to study and apply business intelligence, data
warehousing and data mining technologies and techniques. These technologies
and techniques will enable students to have a strong data analysis knowledge
and capability and to discover potential patterns solutions from various data
sources for the decision making of business problems. Topics may include basic
concepts of business intelligence and analysis, the construction of OLAP and
data warehouse systems, various data mining techniques, text and web mining
applications, emerging trends of business analytics, and several in-depth case
studies from different business problems.

Aok T BT
Course Code 20229

Special Topics on Service Science . F S
Course Name AL 1 AT Credit

Course Objectives

Modern businesses have changed with a view to service-intensive activities.
Service science researches and practices can effectively motivate the industry
and business to recognize the opportunity of service innovation, and lead them
eventually to improve the service quality, enhance customer satisfaction, and so
on. As a result of business, the business revenue and profitability can be
increased.

In order to develop the service economy of improvement, the students will be
able to:

1. Explore service science with its practice and application in selective service
industries, including healthcare, finance service and production and so on.
Learn service management, knowledge, methodologies, and strategies of
service innovation.

Learn service-oriented information system development and implementation.
Build the professional and research abilities of background knowledge of
service industries regarding to service process design and management;
service innovation and entrepreneurship.

Identify the potential research issues and subjects with their respective
applications in service science and management.

2.
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Course Code

22114

Course Name

Organization Design and Management: A Global

Viewpoint- Course in English Credit

EHEPE P R

Course Objectives

Students will be able to:

1. Learn an approach to design and manage organization that comply with the
firm’s strategies.

2. Learn how firms tackle various challenges in the global business environment
through organization design and management.

Ak B 3TIS A
Course Code 19710

International Business Management-Course in F S
Course Name English Credit

GEEE S E

Course Objectives

Students will learn:

1. To learn the structure and the essence of the strategic, organizational, and
operational challenges confronting executives of MNCs.

To understand the interplay between the MNC, the countries in which it does
business, and the competitive environment in which it operates.

2.
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3. To develop global strategies and manage across borders.

| o

Course Code

22115

Course Name

Supply Chain and Operations Management: A

Global Viewpoint- Course in English
A P R R RpE-

Credit

Course Objectives

This course focuses on effective supply chain strategies for companies that
operate globally, with an emphasis on how to plan and integrate supply chain
components into a coordinated system. Students will be exposed to concepts and
models important in supply chain planning with emphasis on key trade-offs and
phenomena. The course introduces and utilizes key tactics such as risk pooling
and inventory placement, integrated planning and collaboration, and information
sharing. Lectures, case discussions introduce various models and methods for
supply chain analysis and optimization.
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Course Code

22116

Course Name

Financial Management: International Perspectives-

Course in English Credit

PAREE IR RRARTE -3

Course Objectives

1. To provide a conceptual framework within which the key financial decisions
of the multinational firm can be analyzed.

2. To use the technique of financial analysis and reasoning in solving
international financial problems inherent in multinational firms.

3. To explore issues of multiple currencies, volatility in exchange rate and
inflation rate, multiple money markets, governmental exchange control,
segmented capital market, political risk, international diversification, arbitrage
potential, and international finance with a lower cost.
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Course Code

19065

Course Name

Business Ethics- Course in English S

Credit

EFERE-2

Course Objectives

To appreciate the essences of business ethics through five main faucets:
recognizing socially acceptable business conduct from the global perspectives;
embedding good business in treating people nice and fair; reengineering
corporate image; enhancing professional ethics; and investing in sustainable and
socially responsible corporations.
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Course Code

RFrB TR

Applied Professional Research (1) - Course in F S
Course Name English Credit

EEF AT (- )"

1. To integrate knowledge within a wide variety of industries and settings.
Course Objectives | 2. To sharpen capabilities of critical thinking and reasoning.

3. To learn how to formulate questions and find solutions.
Ak BT o
Course Code BEHAE o B

Applied Professional Research (2) - Course in F S
Course Name English Credit

LEF AT (2)E

1. To integrate knowledge within a wide variety of industries and settings.
Course Objectives | 2. To sharpen capabilities of critical thinking and reasoning.

3. To learn how to formulate questions and find solutions.
Ak T BT
Course Code 22117

Marketing Management: International F S

Course Name

Perspectives- Course in English
e E T REALTT -3

Credit

Course Objectives

The objectives of this course are for students:

1. To gain an understanding of the external issues affecting international
marketing activities, including the economic, social/cultural and political/legal
environments.

To understand the process of forming and implementing global marketing
strategies.

2.
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3. To learn the balance between global and local marketing activities.
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Course Code

22118

Course Name

Strategic Management: A Global Viewpoint-

Course in English
Kop g rrppE-i

Credit

Course Objectives

The objectives of this course are for students:

1. To build up a critical thinking ability for strategic analysis under dynamic
environment.

To get familiar with the principles, theories of global strategic management
from the top management teams' perspectives.

To explore insights of strategic decisions for directing and coordinating
worldwide organization and operational actions.

2.

3.
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Course Code

22119

Course Name

Human Resources and Knowledge Management:

International Perspectives- Course in English Credit

S F RS AR L R -

Course Objectives

The objectives of this course are for students:
1. To develop systematic understanding of human resources and knowledge
management.
To enhance the capability to integrate theories and practices in the global
working environment.
To learn through practical cases for a better understanding of international
human resource and knowledge management, including planning, recruiting,
selecting, training, performance evaluation, salary system, intellectual capital,
human capital and employee-company relations.

2.

3.
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Course Code 22120

Innovation and Product Management- Course in F S
Course Name English Credit

RIATE A Sp %

Course Objectives

The objective of this course is to provide a framework of innovation and product
management. This course elaborates how a firm can stay competitive by means of
adequate innovation and product development, coupled with the up-to-date and
accessible discussion of cases in this area, as well as a wealth of examples and
illustrations.
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Course Code

17559

Course Name

Electronic Commerce- Course in English S

Credit

TP

Course Objectives

The objective of this course is to provide students with strong conceptual
foundations of e-commerce from the perspectives of business concerns, internet
technology, and social and legal context of e-commerce. Topics may include
e-commerce business models, internet technology and e-commerce Web sites,
e-commerce marketing and advertising, security and payment, legal and ethical
issues, customer relationship management and emerging technologies such as
social media. Students can gain a strong e-commence knowledge set and
techniques via in-depth case studies, most current readings and experiences, most
current and future technology exploration and the development of a project.

0§ o

Course Code

22121

Course Name

Decision Analysis & Management- Course in

English , Credit

e A 478 T

Course Objectives

This course aims to introduce the fundamental concepts of decision analysis for
management judgment. It provides students with systematic and objective
approaches such as Simple Multi-attribute Rating Technique (SMART), Analytic
Hierarchy Process (AHP), and Decision Tree (DT) in order to make decisions
under uncertainty. The course imparts such knowledge via detailed instruction
and in-class exercises to ensure that students can further understand the
implications and intricate effects of decision analysis on aspects of
business-related activities.
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Course Code

RHxiB o TR

Course Name

Internship- Course in English S

Credit

AERFY-¥

Course Objectives

1. To provide students the opportunities of on-the-job training, acquainting them
with an understanding of how the real world of business operates.

2. To equip students with practical working skills and knowledge.

3. To cultivate appropriate working attitude for students.

4. To prepare students for future career planning.
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Course Code

22122

Course Name

Emerging Market Management- Course in English S

Credit

RTET Bk -E

Course Objectives

1. To discuss the core issues, themes and perspectives in emerging markets and
learn the skill and knowledge to analyze the emerging markets.

2. To explore cross-culture managerial issues and compare the differences of
environment between developed countries and emerging markets.
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Course Code

22123

Course Name

Cross-Cultural Management - Course in English

Credit

R £

Course Objectives

The course participants will be able to:

1. Familiarize with the theory of intercultural management.

2. Be sensitive to intercultural communication.

3. Analyze the relevance of cultural and inter-cultural issues in management,
marketing, human resources as well as finance.

4. Enhance intercultural competence.
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Course Code

22124

Course Name

Business Elite Mentor- Course in English S

Credit

& EF E R

Course Objectives

1. In this course, we invite senior executives with over 15 years work experience
to serve as “business elite mentors”, who will interact with students to coach
them outside the classroom.

2. This mentoring program aims to provide opportunities for selected students to
learn from the mentors via close interactions with them, and thus to enhance
students’ competitive advantages for their future career development.

Ak BT

Course Code 21473

Course Name ;e;:girﬂ M;thodology- Course in English Credit F S
1= =R

Course Objectives

The objectives of this course are:

1. To provide students with the tools and skills required to undertake research;

. To identify the types of methods best suited for investigating different types of
problems and research questions;

. To develop research questions based on and build upon a critical appraisal of
existing research or field observations;

To design a research proposal; and

To initiate preparations for embarking on a new research project.
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Course Code 19876
Social Enterprise Management . F S
Course Name MEpEEm Credit
KEP
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2. *“’vﬂi 4*@%%@!’3 °
3 FAEA g 2 FIRERA B G B ahk

4. sz oL £ ELAG BT g K PR g

B4 -

This course aims for students:

1. To develop new business concepts with social goals, social value and
managerial system which are distinct from the traditional business pursuing
pure commercial objectives.

2. To recognize the existing social system and social contexts of social
enterprise.

3. To provide concrete examples of social entrepreneurship, feasible operating
techniques and management concepts.

4. To establish metrics for the assessment of the social value in social enterprise
business and technology performance.

Course Objectives

Course Code 20903

Research Methodology for Social Science Credit F S
AL PLEFYT

Course Name
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In line with the overall program’s objectives that emphasizes the application of

practical management knowledge in social issues solving and social product

innovation, the course enhance students’ capabilities to design research methods

that enable them to grasp the ideas of actual social conditions and the pertaining

issues; and develop and apply theories in resolving problems. This course will

facilitate students:

1. To understand the basics of social science research theories;

2. To know the different qualitative and quantitative research methods and
procedures that are applicable to various conditions;

3. To carry out master’s level research and thesis writing;

4. To cultivate capability in analyzing social enterprise managerial problems
and in developing practical resolution.

Course Objectives
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Course Code 21306

Social Changes, Issues, and Social F S
Course Name Entrepreneurship Credit
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Course Objectives
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The course is designed to help students understand the how the society works as a

whole, how social changes may take place, and the needs to re-direct the society

to become more humanistic and sustainable. The objectives of this course are for

students:

1. To understand the functions of each sector in a society as well as the risks and
unexpected results associated with the complicated, societal system.

2. To be familiar with the changes of a society and the trends and challenges into
the future.

3. To be able to identify social problems, to analyze the roots and complexity of
the social issues, and to explore ways to address a specific social problem.
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Course Code

20904

Course Name

Social problems and Social Innovation(l) . F S

AL g R RS AL € A137(-) Credit

Course Objectives
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The course is designed to help students understand the complexity of social

problems from multiple perspectives, as well as to design a series of educational

and experiential programs for public awareness of social problems. The

objectives of this course are for students:

1. To understand the wicked nature and dynamic complexity of social problems.

2. To be able to identify social problems, to analyze the roots and complexity of
the social issues, and to explore ways to address a specific social problem.

3. To design social educational programs for social innovation awareness and
skill training, and to implement the programs.

Course Code

21302

Course Name

Design Thinking and Innovation . F S

e b"iﬁ Credit

Course Objectives

The Objectives of this course are to equip students with product design concepts
and practices, including product design process, product design methods, market
survey and design expression, and post-design management activities, such as
industry and competitive analysis, business and profit models, marketing/
productions/ human resources and other business functional management
activities. Students will undertake theory building, case studies, class discussions,
and projects to accumulate concepts and skills of product design and related
business operations.

Course Code

22218

Course Name

Marketing Management for Social Enterprise . F S

P L EAME R Credit
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Course Objectives
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Through the exploration of marketing literature in the context of the present
situations of social enterprises, one may develop proper marketing framework of
social enterprise. This course will cover:

1. The understanding of the fundamentals of marketing;

2. The understanding of the special topics of marketing in relation to social
enterprise such as: social marketing, service marketing, internal marketing, and
entrepreneurial marketing;

3. Case studies;

4. The promotion of teamwork, discussion and problem solving.
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Course Code

22219

Course Name

Financial Management for Social Enterprise . F S

Ab g ¥ E I Credit

Course Objectives
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The main goal of this course is to develop a foundation of financial management
concepts, including financial statement, corporate financing, and corporate
investing. We draws heavily on empirical research of social enterprise. This
course will help our students to understand how the finances of a company work,
how they will be interfacing with finance, and intelligently solve practical
business problems.

Course Code

22220

Course Name

Process Management for Social Enterprise . F S
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Course Objectives
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Through the exploration of the present situations of social enterprises, one may

develop proper operational and management framework. This course will cover:

1. The understanding of the process management and human resource
management in social enterprise;

2.The development social execution, leadership and operational capabilities;

3.The understanding of managerial topics such as: human resource planning,
recruitment, selection, training, performance evaluation and remuneration, and
social product or service design.

Course Code

20905

Course Name

Social problems and Social Innovation(Il) Credit
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Course Objectives
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The course is designed to help students understand the complexity of social

problems from multiple perspectives, as well as to design a series of educational

and experiential programs for public awareness of pressing social problems. The

objectives of this course are for students:

1.To understand the nature and dynamic complexity of social problems.

2.To be able to identify social problems, to analyze the roots and complexity of
the social issues, and to explore ways to address a specific social problem.

3.To design social educational programs for social innovation awareness and
skill training, and to implement the programs.

Course Code

21645

Course Name

International Community Engagement F S

Credit

Ak g S
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Course Objectives
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This course is designed to enhance students’ understanding of the process of
social innovation and various theories and practices from the field. Students are
expected to engage in social innovation through the participation in overseas
service learning programs. The course provides students opportunities to
develop action-oriented skills for social innovation, learn social innovation in an
international context, and compare and contrast social innovation models across
different contexts.
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Course Code 21646
Social Entrepreneurship Practice . F S

Course Name AgAER I Credit
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Course Objectives

S K e

1.To help students enter in the society and experience the unsatisfied needs in
real living, which are always ignored by mainstream social groups.

2.To analyze and assess the legitimacy and emergency of unsatisfied social
needs.
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3.To stimulate innovative design base on local intelligence by adopting the
managerial technologies. To accomplish the design of practical social
“products/ process”.

4.To learn the social-entrepreneurship related knowledge about micro-firm
management and micro-financing.
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Course Name Strategy and Organization for Social Enterprise Credit F S
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Course Objectives

Students will be able to:

1. Explore the strategic and organizational issues of PO & NPO from the
viewpoints of social enterprise.

2. Learn the analysis tools of the strategy and organization from the viewpoints
of social enterprise.

3. Learn the management control issues and tools of PO&NPO from the
viewpoints of social enterprise.

4. Learn strategic, organizational and management control decisions by case
studies
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Course Code 21644
Technology Deployment and Knowledge F S
Course Name Management Credit
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Course Objectives

FLETAL € AIRTE s TR e ek B RAE o

Internet and mobile technologies are becoming a critical part affecting how we
live, work, and learn, as well as an important source for social innovation. This
course familiarizes students how new information and knowledge are produced,
distributed, acquired, and shared in the network society. This course explores
strategies and issues for social organizations to use such technologies for social
innovation and knowledge management.
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Students will be able to
1. Learn the related concepts of justice.
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2. Learn the genesis and evolution of justice issues by case study.
3. Explore and creatively think about the improving paths of social value

4. Initiate or participate in a common design social justice movement.

creation and justice issues.
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Course Code

20330

Course Name

Industrial Innovation (I)
A FRIFT(=)

Credit

Course Objectives
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Students will be able to:

1. Make their job choices and career path more appropriately.

2. Learn to work creatively and build personal career assets throughout innovative

working experience.
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Course Code

20331

Course Name

Industrial Innovation (1)
A FEIFT(Z)

Credit

Course Objectives
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Students will be able to:

1. Make their job choices and career path more appropriately.
2. Learn to work creatively and build personal career assets throughout innovative

working experience.
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Course Code

21375

Course Name

Industrial Innovation (I11)

Credit

A FEIFT(Z)

Course Objectives
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Students will be able to

1. Make their job choices and career path more appropriately
2. Learn to work creatively and build personal career assets throughout innovative

working experience.
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Course Code

21376

Course Name

Industrial Innovation (11V)

Credit

A ¥ f1F7(r)

Course Objectives
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Students will be able to:

1. Make their job choices and career path more appropriately.
2. Learn to work creatively and build personal career assets throughout innovative

working experience.
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Course Code

22545

Course Name

Industrial Innovation (V)

Credit

A ¥ 1)

Course Objectives
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Students will be able to:

1. Make their job choices and career path more appropriately.

2. Learn to work creatively and build personal career assets throughout innovative
working experience.
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Course Code

22546

Industrial Innovation (V1) . F S
Course Name A% L137(2) Credit
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Course Objectives

Students will be able to:

1. Make their job choices and career path more appropriately.

2. Learn to work creatively and build personal career assets throughout innovative
working experience.

Course Code 11614

Creative Thinking and Creativity . F S
Course Name . o Ao Credit
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Course Objectives
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This course aims to mtroduce learners about basic creativity theories and creative
thinking skills. The students will develop their divergent and convergent thinking
abilities by real practice. Finally, they will realize their thought processing model,

and practice potential creativity. They will also generate creative works by applying

thinking skills practiced in class.
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Course Code 18794
Creativity Development and Practices . F S
Course Name ﬁ-J 2 e Credit
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Course Objectives

This course aims to introduce students with basic innovation theories and tools,
process of commercialization, and how to build up a new business.

We hope that the students are able to propose new product prototypes or business
plans after studying this course.

Course Code

19414

Course Name

EIectronic Commerce and Entrepreneurship

Credit
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Course Objectives
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1. To know the concept of the Electronic Commerce.

2. To understand the development of e-Commerce management.

3. To be familiar with the practical application of e-Commerce.

4. To understand the future of development and innovation of e-Commerce.

- Fi‘ 2 "T;; i i o

Course Code 19449
Course Name AeSthft!E Economics Credit F S
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Course Objectives | Students will be able to:

1. Clarify the basic concepts of cultural and creative industry.

2. Gradually discuss and build the overall look of the economy of aesthetics.
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Course Code 19450

Project Management And Innovation . F S

Course Name

EYErD Credit
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The learning objectives of this course are as follows:

1. To learn the meaning, contents and kinds of application of project Management.
2. To learn the meaning and contents of innovation management.

3. To learn and use the practical steps and methods for fulfilling a project and

Course Objectives

management.
4. To learn and use the practical steps and methods for fulfilling an innovated
project.
5. To apply and fit the current and future jobs.
AR TS -
Course Code 02091
International Financial Market . F S
Course Name B 4 g Credit
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This course covers the basic concepts of international finance, architecture, theory
Course Objectives | and applications. The international financial markets are facing problems and
countermeasures. Through this course students will develop abilities to deal with
International financial and exchange rate issues. Through discussions they will
develop critical thinking and insights, thereby enhance the professional capability
of foreign exchange.

Aok BTN
Course Code 18804
Course Name E)rgirlizatlonal Management Credit F S
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1. To know the basic knowledge of management.
2.To learn the applications of planning, organizing, leading, and controlling in
management practices.

Course Code 02350

Investment in Securities . F S
Course Name BERTE B Credit
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Course Objectives
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Students will be able to:

1. Learn effects and meanings of security investment in globalization.

2. Establish correct investment concepts, security investment and risk management.

3. Understand the relationships among macro economy, international economy,
financial market and security investment through the analysis of policy and
techniques.

4. Manage investment plans and distribution of assets.

5. Find out better choices for investment targets and accumulate fortunes.
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Course Code 01345

Course Name Ciyjl Law: General Principles Credit F S
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Course Objectives

Students will be able to:
1. Learn to solve and prevent problems happen in daily life with knowledge of
Civil Law.

2. Learn the general principle of and theory to handle the daily legal problems.
3. Study cases in the field of civil code to foster the students’ interests.
4. Learn to think independently through reading articles of law and practice the
law with flexibility.
AR T -
Course Code 07204
Sales Tax . F S

Course Name

Credit
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Course Objectives
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Students will be able to:
1. Learn value-added and non-value-added Business Tax Law.
2. Learn Tax Collection Act, its applications and related regulations.
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Course Code 01342
Course Name Clvll Law-General Provisions of Obligations Credit F S
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Course Objectives

With the syncretism of Civil Law and Commercial Law, the general rule of
commercial transaction is the Civil Law, and especially the center of all,
obligations. The course introduces the basic structure and principles of
capitalism and prepares students to further understand various subjects and
regulations.
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Course Code 07207
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Civil Code delineates relationships of rights and obligations between private
individuals. Specifically, Identity Law of Civil Code includes Family and
Succession Parts. Family Part rules relationships of identities between parents
and child and between spouses; Succession Part rules estate of inheritance
between them, which is critical in our daily life. This course will introduce
Identity Law in our country, inspiring students to think actively and care our
society. Thus, students are capable of protecting their own rights accordingly.

Prerequisites
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Course Code

18796

Course Name

Consumer Behavior Credit

A EEL At

Course Objectives

The objectives of this course are:

1. To provide the knowledge and skills for understanding markets and
developing effective marketing strategies.

2. To introduce the Wheel of Consumer Analysis, a tool that helps understand the
components affecting consumer affection, cognition, behavior, consumption
environment, and the market.

Course Code

18797

Course Name

Strategy Innovation

Credit

R Kk 417

Course Objectives

The objectlves of this course are:

1. To introduce what is meant to promote

2. To understand the areas of corporate strategy

3. To develop and provide the directions for company innovation
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Course Code 10383
Course Name %}ra}teglc Management Credit F S
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Course Objectives

The objectives of this course are:

. To build concepts of strategic management and related issues.

. To develop an ability of strategic thinking.

. To integrate knowledge in relevant academic fields.

. To exercise organizational learning skills.

. To explore new insights about strategic management and business trends
through class discussions.
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6. To cultivate entrepreneurship with spirit of public welfare.
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Course Code 19732
Course Name Zr;ngli;gi;ket Analysis Credit F S

Course Objectives
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Students will be able to:

1. Learn the interactions between financial market and macro-economy in the era
of knowledge economy.

2. Learn the role of financial market and its important influence during the
progress of economy development.

3. Learn economic related policies, theories, systems and economic activities
through financial market analysis.

4. Analyze the financial market in 21 century with globalization and
internalization perspectives.
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Course Code

19731

Course Name

Reading and Discussion on Hot Economic Issues . F S

B 32 Credit

Course Objectives

This class aims to broaden students’ applied English and become familiar with
business terminology.

The class will introduce students to business topics and vocabulary, and will
make students become aware of current business developments in Taiwan and
around the world.
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Course Code

09578

Course Name

Land Tax Law . F )
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Course Objectives
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The objectives of the course are to:

1. Enable students to learn the current regulations of "land value tax" and
"increment tax on land value" so they are able to apply the knowledge to real
life practice of the tax accounting cases.

2. Teach students relevant regulations of the housing tax so they are able to apply
them to real life practice of the tax accounting.
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Course Code 18800
Marketing Research and Innovation . F S

Course Name 3 H LR Credit
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Course Objectives
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Students will be able to:

1. Learn what is marketing research, the methods and analyzing skills.

2. Elicit valid, objective and scientific information as a basis for marketing
decisions.

3. Improve proficiency while employing marketing research techniques, and
build the ability to handle related marketing issues.

Course Code

18798

Course Name

w

Cultural Creativity and Experiential Economy
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Course Objectives
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Students will be able to:

1. Understand the characteristics of cultural and creative industries, and its
relevant cultural creativity.

2. Explore how the cultural and creative industries impress customers with
excellent quality, outstanding customer service, and remarkable atmosphere
experience during on-site visits.
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Course Code

18795

Course Name

Brand Establishment and Product Innovation

Credit
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Course Objectives
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Student will be able to:
1. Learn and realize the branding and its importance.
2. Learn how to build a brand for practical application.

3. Apply product innovation to achieve a value-added brand.
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Course Code

18799

Course Name

Case Study in Innovation and Entrepreneurship . F S

LI 2 Credit

Course Objectives
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Through innovative and entrepreneurship cases study the course will inspire
students to utilize creative thinking and help them build up entrepreneurship

management knowledge via business model development exercise.
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Course Code 21422
Course Name ;ﬁi ;;’g'};ﬁ;ﬂd Innovation Credit F S
AL B AR DA EIEL > ¢ R RE] S B A ﬁﬂi?ﬂ
nb’lliz‘ril"gl‘”?{’i'“‘r@‘ﬁam? I"I%laﬁ"i_g‘%'li\ﬁ;‘#_ I
?g“*‘ﬁ% TS - L2 A sk U *ﬁi{ﬁ‘é#&—l—ﬁ.%‘l‘i’%% o f
’ﬁd%mﬁw T oo LRV Fufd e TG, ans Ty

Course Objectives

) e .

This course introduces the basic theories and concepts of management, including
planning, organizing, leadership ability, control and other managing functions, as
well as cultural values that are important in modern management education,
social responsibility, business ethics. So students learn to understand the nature of
management practices and further enhance their ability of applying the skills.
Furthermore, by discussing the specific case studies, the students would learn the

elements and the link between "theories" and the real workplace "practices".

i oo

Course Code

20192

Course Name

Practical Planning for Marketing Innovation . F S

pIFT A ¢ 1 Credit

Course Objectives
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The course objectives are to help students comprehend innovative marketing
planning and execution, which contain diverse issues and practices, including
strategies, management, technology, design, aesthetics and art. So they can
cultivate systematic and practical marketing intelligence.
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Course Code 18806

Introduction to Financial Derivatives . F )
Course Name B BT S Credit

LB fahvd f Pfk:z Pk B AR ~EES G

Course Objectives

2.4 BiTA PN R EBE S B o A BN RR TSR G -
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Students will be able to:

1. Understand the basic trading patterns of foreign exchange of financial
derivatives transactions and its basic operational models.

2. Apply different foreign exchange derivative financial instruments; and
increase investment and risk management.

/'L;i '/'4 3T f; sl 3@ °
Course Code 19730
Organization Development and Innovation . F S
Course Name A B 2 AT Credit
The objectives of this course are:
1. To understand the knowledge scope of OD/OC.
Course Objectives | 2. To be familiar with the factors which lead organization change.
3. To be able to employ the principles, methods and models to adjust the
organization.
Atk T BITIS Mg o
Course Code 18801
Industry Competitive Strategy Analysis F S

Course Name

Course Objectives

AL A Credit
kAR ALK u;}_%ﬁ%ﬁ.f:ﬂﬁ?i—g/}ﬁg A#H > REFH 2P FAERET >
R e Kok 41 el 7 o R RUSE RS T At frd $IRE 0 12 8
LRGP FALREIRFEZE A ERE > VR RF T AL P
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Students will be able to:

1. Learn essential knowledge of industry analysis and strategy management
through lecture and case study.
2. Build up knowledge base of competitive strategy analysis.
Ak B 3TIS A
Course Code 20194
Financial Derivatives Practical Program . F S
Course Name B T Sk T Credit
LB fa ~ &= p ) FHRFRE
HESPEPBAZEREEPAFTL o
Course Objectives Students will be able to:
1. Understand and establish proper future-exchange investment.
2. Implement company or individual hedging and financial behavior.
Aok D B 3TIS B o
Course Code 18805
Study of Contemporary Economic Problems F S

Course Name

Credit

§ O AR REAE A

Course Objectives
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Student will be able to

1. Conduct an overall macro-depth analysis and propose feasible solutions. For
the economic problems faced by Taiwan and the world:

2. Recognizing problems in integration, explore a variety of complex issues at
different angles, look at spatial and temporal context of problems from a
historical point of view.

3. Study and seek for better solving options by exploring contemporary
economic problems.

Ak TS -

Course Code

18807

Course Name

Corporate Finance Case Studies

Credit

EEMrB R LT

Course Objectives

The objectives of this course are:

1. To boot the system to learn through case studies.

2. To stimulate logical thinking to strengthen financial management capacity.
3. Enhance the corporate financial professionalism.

Course Code

10458

Course Name

Fixed Income Securities S

Credit

GRUS T L

Course Objectives

The objective of this course is to introduce the management and investment of
fixed securities. Topics that will be covered include:

1. Introduction to fixed income products and innovation.

2. Basic bond valuation techniques with risk and return analysis.

3. Term structure of interest rates and their estimates.

4. Pricing of fixed income securities and their derivatives.

5. Bond immunization strategy.

6. Bond portfolio management.

7. Fixed income securities’ risk management and innovation.

8. Bond related topics such as taxation of bonds, preferred stock, and real estate
securitization.

Ak TS
Course Code 00021
Company Law . F S
Course Name N qp¢ y Credit
2 v =
SPRATERL TR O HENEF LR FELET PR IFEE
B2 IR Y 2 AR - %$ﬁ%4w¢w$%ﬁ\séz%ﬂ’u%»ﬁm
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Course Objectives

The aim of Company Law is to introduce the legal environment in which
companies operate. The course attaches greater importance on practices rather
than theory learning. Students will be able to:

1. Learn about company law and how to apply it to the day-to-day operations
of a company.
2. Understand better the business environment and to recognize legal
obligations and potential liabilities.
3. Runacompany and, just as importantly, to recognize issues and problems
upon which professional legal advice should be sought.
Ak TS E -
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Course Code

02629

Course Name

Management Accounting S

Credit

FmEs

Course Objectives
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The objectives of this course are:

1. To introduce the contemporary management accounting topics, including
target costing, activity-based costing & management, balanced scorecard, and
etc.

2. To explore the selective topics for conducting research on the managerial
accounting research, including performance evaluation, EVA, compensation
and incentive, etc.
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Course Code

21425

Course Name

Channel Establishment and Innovation

Credit

g 2 2B LAY

Course Objectives

Students will be able to learn channel designs and coordination, including
channel structure, channel members selection, conflict management, marketing
strategies development, incentives to coordinate the channel, and its application.

Ak B TTISE
Course Code 18802
Seminar on Startup (1) . F S
Course Name w Credit
RlEFE R (-)
The student will be able to:
1. Examine components of small business start-up and operation.
Course Objectives | 2. Build on business skills such as marketing and financial management.
3. Understand the steps required to develop a business idea.
4. Learn the criteria for new business viability.
Ak TS
Course Code 18803
Seminar on Startup (I1) . F S
Course Name w Credit
RlEFH R ()
The student will be able to:
1. Examine components of small business start-up and operation.
Course Objectives | 2. Build on business skills such as marketing and financial management.
3. Understand the steps required to develop a business idea.
4. Learn the criteria for new business viability.
AR TS
Course Code 18810
Corporate Strategy: Cases Study . F S
Course Name FERG R EET Credit
o BRBG BV BAS AR EL T G BEI L K0 -
Course Obiectives hrough studying of cases, students will be able to learn the competition of
) various industries and the strategies to be employed for diverse needs from
companies.
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Course Code 21423
Course Name Rﬁerﬁmgs |Jr1*3u§ir1ess Digest English Credit F S
EEFEEH
LRI EF> 5 ETF
2Em 2 B4 o
3 A FEEMHH -
Course Objectives Students will be able to:
1. Be familiar with corporate cultural jargon.
2. Impreove English reading skills.
3. Cultivate spirit to dedicate to their responsibilities at work.
/i‘;i‘ f'& E fe W @ °
Course Code 20843
Course Name Enterprise Risk Management # ¥ k *& ¢ 12 Credit F 5

Course Objectives
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Students will be able to:
1. Learn the fundamental concepts and various types of the Enterprise Risk

Management.
2. Cultivate the decision-making ability for risk management.
Ak TS -
Course Code 18808
Seminar on Corporate Finance (1) . F S
Course Name Wy on 4 o Credit
EEMEA (-)
The objectives of the course are:
1. To develop ability to think independently with critical thinking.
Course Objectives | 2. To interprete financial literature.
3. To prepare professional reports and papers with financial statistics.
4. To cultivate analytical skills in solving the practical problem.
/i‘;i‘ f'& 3 fe i @ °
Course Code 18809
Seminar on Corporate Finance (1) . F S
Course Name W o Credit
£ EFERE(D)
The objectives of the course are:
1. To develop ability to think independently with critical thinking.
Course Objectives | 2. To interprete financial literature.
3. To prepare professional reports and papers with financial statistics.
4. To cultivate analytical skills in solving the practical problem.
Ak BT E
Course Code 01338
Civil Law: Property . F S
Course Name - Credit
2P
Pz g LRPEPFARMA L OfE{IERT - BRS F02 > RELE - GFG &
B2 BERE - iﬁi&fﬁig BHZER O FEFEE fﬁcﬁ’%ﬂ
Course Objectives | ¥ 45 2 p 3 T e r FU4GT o A BARE N F G (> e 7 PR EFE
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Through case studies and systematic lectures arrangement, students will be able
to learn foundamental legal terms in the Property chpater of Civil Law and its
application to generate solutions for problems in individual cases.
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Course Code

01341

Course Name

Tn

Civil Law-Kinds of Obligations

Credit

ok o(E oep 2z 2
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Course Objectives
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Students will be able to:

1. Understand the rules of general Provisions of Obligations of Civil Law.

2. Learn the definitions of all articles, their functions, requird elements of
formation, the relations between rights and obligations, and the legal effects.
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Course Code

07304

Course Name

Income Taxes Law Credit

o 7f5L/z-

Course Objectives

7
~
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Students will be able to:

1. Learn the regulations and assessment of the Income Tax Law.

2. Learn Personal Income Tax & Business Income Tax and fililing practices.

,,Fi‘ 2 ’T';xa’j@

Course Code 07206

Course Name Estate and Gift Tax it & % p¥ &2 fii2 Credit F S
B A Z R bt’;fﬂ.% FERBEFR2ZBY I ng FLRE k2 SRl a@ o H
AARRBGF REA DA BRtEELA BETEL -

Course Objectives

Students will be able to study the Estate and Gift Tax Laws, its regulations
related practices, infrastructure and applications so they can generate a better
taxation planning to strengthen the professional competence with ethics.

0§ o

Course Code

09289

Course Name

F S

Enterprise Resources Planning Credit

£E T

Course Objectives
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1. To help mangers to effectively manage sales/distribution, production, R/D,
finance, and HRM functions via ERP implementation.
2. To avoid mass coordination caused by different departments under the
powerful data processing ability of ERP, so the performance of whole supply

chain could be enhanced.
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3. To provide complete theoretical rationale and practices training to
systematically appreciate the details of eight modules of ERP.

4. To enhance student’s information processing capability via practical, fast
lecturing method.
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Course Code

03828

Course Name

Securities Trade (Exchange) Law

Credit

HEREER

Course Objectives

Lo e s g ive Far i 22 g% Mo
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The Security and Exchange Law has been an important part of the economic
development. The students will be able to learn the content of the law, it’s practic

and applications.
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Course Code

18811

Course Name

Auditing and Case Practice (1)

Credit

B2 LS (o)

Course Objectives
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1. Introduce the contents of the audit and assurance services.

2. Understand the audit process and learn how to design and perform audit tests.
3. Be familiar with different types and issuance of the audit reports.

4. Train the professional skills required in the audit practice and enforce the

decision capability of professional judgment during the audit.
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Course Code

18812

Course Name

Auditing and Case Practice (1) Credit

FFERRRIE (2)

Course Objectives
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1. Introduce the contents of the audit and assurance services.

2. Understand the audit process and learn how to design and perform audit tests.

3. Be familiar with different types and issuance of the audit reports.

4. Train the professional skills required in the audit practice and enforce the
decision capability of professional judgment during the audit.
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Course Code

21870

Course Name

Internet Enterprise

- Credit
FRAE '

Course Objectives
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1. Share successful cases of Internet business.

2. Offer students internship opportunities.

3. Guide students to write an actual internet business planning proposal.
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Course Code 21846
Work Study and Process . F S
Course Name 1 s AR g Credit
pﬁcfi—?ﬁ““’aj}fﬁ Plevd R o4 EE 4 E’kﬁ'*" IF'—{’ /ﬁ ﬂﬁﬂf O 1
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Course Objectives
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This course focuses on practical cases studies and analysis to enable students to
understand the working procedures, the core foundation of rationalized
management and improving competitiveness in cooperate management. In terms
of time and methods studies, students will learn to enhance productivity,
efficiency, cost reduction, and increase quality in sophistication.

Course Code

21845

Course Name

Financial Service Innovation F

Credit

& PRIRTHAIRT

Course Objectives

ARALE AR ABLA (21T R R IR LA T 0 {17 R b
PE A GESR i?*W?ﬁ$ﬁﬂﬁimﬁﬁ’ﬁ”ﬁ4ﬁﬁﬂﬂﬁ@i
SR AB 5 A 0 AR IR L o

The course emphasis on the basic concepts of analysis, to explore the theory and
application of financial services, the use of national and international both in
practical work place and real-life examples, so the students would understand the
characteristics of the financial services industry in order to enhance interest
related to financial services issues, and able to come up with innovative financial
services thinking.
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Course Code

21845

Course Name

F S

Financial Service Innovation £ f FR7%£1] &7 Credit

Course Objectives
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The objectives of this course are to provide the students with the essential and
fundamental understanding of the Financial Service Innovation. Students would
learn the characteristics of the financial services industry in order to increase
interests related to financial services issues, and are able to come up with
innovative financial services ideas thinking.

Prerequisites

Course Code 21844
Management and Social Innovation . F S
Course Name ? Ij'l_%_%i?r}ig e Credit
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Course Objectives
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Students will be able to:
1. Learn complex analysis of social problems and identify neglected social needs
with evalaution of legitimacy or urgency.
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2. Expand their social influence in innovative businesses and cultivate the
entrepreneurial spirit.
3. Understand innovative management modules for social changes.

Course Code 21847

Course Name Seminar on Business Management(l) F S

5 3 441 () Credit

The goals of the course are:

1. To encourage “learning by doing” implementation.

2. To apply business administration knowledge.

Course Objectives | 3. To exercise problem-solving orientated strategies.

4. To build competence of teamwork, communication, analysis, leadership, and
creativity.

5. To be responsible for completing one’s own task.

Course Code 22176

Course Name Seminar on Business Management(ll) F S

54 L4 (1) Credit

The goals of the course are

1. To encourage “learning by doing” implementation.

2. To apply business administration knowledge.

Course Objectives | 3. To exercise problem-solving orientated strategies.

4. To build competence of teamwork, communication, analysis, leadership, and

creativity.
5. To be responsible for completing one’s own task.
AR TS .

43




o

>

A

BARE T 21028 # RAOL &34

. 1 '2: *P’Dr’ ,J MT§ ﬁipﬁtﬁi?

BE B L

i = &2 AOL & %47 2 4f & AP Ikt § 1AL -

2102 8 & R & i *7HE 42 AOL = % 3F 4 4 & 3P 4ovi 2 =

AR BTEARSTRL A S R S RS SR T

o

oot gp st E E 9 10 %

$ FRVEICFERF-FY "W A FRFRL2EFFL LS
8. o
P Likdp 103 & 8 7 7 p R F%F ¥ 1030014115 FLanPHT > ALY Gde
BHFE N B v FE AR TE TR 2 'L:%_ R
#3544 -
283 103 # 97 10 p ¥ gritdc £ 20 /6L A - ApM Y T A
"ﬁ i+ = o
RF=E
2 Al
2y _fe ¢ 15 . i | )
Ea AL A L B S B S i ; 2:_ =2 B
5 (¥ 1) 2 H i i | AT £ %
‘ P TR FE| & ¥
A I -
2z
B A - v u % 57.97
01 | Managerial Mathematics- | 3 | & F TRE | _|N|Y | 42 o
. ) €3 Y0
Course in English
FRE-E _ . | 51.16
02 | Management- Course in 3 | £¢ & H 2 G [N Y [ 3797,
English -
A ABITE -
Production and Operations - w5 5 20.27
. i R R4 :
03 Management- Course in 3 &7 R = Ny |38t %
English
PRI AT-E
Multivariate Statistical EFAF | 4.0 | ® 60.00
04 Analysis- Course in 3 mhiy |77 | N Y 448 ) "o
English
PR %
05 | Management Accounting- | 3 | €3 .k LR - o [N Y | 41 | 100%
Course in English -
"L‘F ):@?q* /:2 "L‘F,e 5—'} ‘ﬁ:
e i
06 Applied Statistical Sys_tem 3 | mF 224 [T Y [N i i
Development- Course in iz
English
07 | Discrete Data Analysis- 3 | BT Erk | [N Y | 401 "
. . (=3 )
Course in English




Jﬂ 2 ﬁ’(ﬁw_‘u;’[— "

e £ ,

08 | Nonparametric Statistics- | 3 | 4.7 4 FRP O 3.94 1(3%'} ’
Course in English -

PASATEER -7

o9 | Readings in FlnaI’jCIa| and | , £ i s | 413 7(3))37
Economics News- Course =z 0
in English
AR EE MR-

ERE L | i

10 V\_/ealth_Manage_met]t and 3 | % B & 1R ‘?‘; 3.97 501/.6
Financial Planning iz 0
Course in English

e 2
EfE FRF-E Pl ERREE A
Professional English in U 55 5 89.47

11| Finance- Course in 3“? _1 £ AT | R = 428 | T
English )S 1L
€= oA e 2
b £ R 15 | &mBAL | #FL | 417 | 100%

12 | The Introduction To ik A z
Contemporary Finance- _ o | B
& EFRARL-E .

Enterprise Resource = & 4 o e 43.75

13 Planning- Course in S| TR FEE 358 1 "o
English
BPEFEFLER-=
Introduction to Busmess = 5 4 P 77.78

14 Intelligence Management- S TR i iz 3191 g
Course in English
LI s : T TR ) )

15 | Intelligence Systems- 1 g
Course in English o | 77T £ 5 £ i i

ix
PATEE IR L RRARTT -3
Financial Management: BIREE | e | ] ]

16 International Perspectives- 3 AL B4z etk =
Course in English
?_,:" -r‘sﬁ 52"37 T MR 4 g ‘%

17 | Electronic Commerce- 3 5;;§?§ LAed | - -
Course in English - -
PEEEEREEES 1)

Organization Design and R - A .

18 3 TR | & - }

Management: A Global AL 8 il T

Viewpoint- Course in
English

45




R'% & % p 2-3
International Business RREE | s | F 29.55
. 2 | [N |Y |4
19 Management- Course in ML B4R e 1 x 419 %
English
by TEE IR 23R
ﬁgé-i&:‘ e
50 | Supply Chain and BREE |, i+ «E-» vinl - ]
Operations Management: LB iz
A Global Viewpoint-
Course in English
EEFEEE E N . .
B AT
51 | Organization and i i sara | Ty N - ]
Management Theory- 131 =z
Course in English

ARk D R HE -

B b kR

w

-~ g5 A FR9901 F
ESEX s o5 S LN SRS

fa‘ﬁéz"f ES- U Fﬁcﬁmﬂﬁﬁwﬁw e
e ’HL%EM’

FE R S £ ?wi— g

ES gp A E S gt g;‘ﬁ(f‘& = «uﬁk /‘—'—'I‘»*‘ g G $§1§W{Eu‘—'—
ENFEWPMBALITEALAEBELEA LT ﬁ#}&“'}vﬁfiaﬁiﬁﬂf

B A R
RgRDITESL -, 7L
- )Ié'it}—‘&“ i Pﬁfﬁiﬁﬂz nE F A Kﬁ’fi‘lf o

FARN E=2ch ok T

%xﬁ}i,_ Au—

46

EXAAME Y ¥ AMaikird




