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Course Code

34385

Course Name

Information Management

T Credit Hours 3
P ® ==

This course is based on the premise that information systems knowledge is essential for
creating competitive firms, managing global corporations, adding business value, and
providing useful products and services to customers. The primary goal of this course is to

Course offer an introduction to major enterprise applications and information technologies that are
Objectives being used for achieving digital integration and enhancing global organization
performance. It also calls attention to the need to demonstrate the business value of
information system in the organization and provides students with additional projects for
hands-on problem-solving
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Course Code

34969

Course Name

Tax Laws & Regulations-Net

FRARE - Credit Hours 3

Course After studying the principles, contents and application of tax law, the students will be able
Objectives to build the basic knowledge of each tax law in Taiwan.
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Course Code

35206

Course Name

Philosophy of Life-Course in English
EaE

Credit Hours 3

Course
Objectives

Following the educational goals and the holistic education ideals of Fu Jen Catholic
University, this course aims at:

1.Enhancing students’ self-understanding and affirmation

2.Promoting care for the lives of others and respect for different outlooks on life

3. Strengthening ethical introspection and judgment

4.Instigating pursuit of higher values in life
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Course Code

35204

Course Name

Financial Market and Financial Institutions-Course in
English
B B bR

Credit Hours 3

1.To understand the characteristics of different types of financial markets and financial
institutions

2.To realize the profit sources of conventional banks and to evaluate the risks

3.To explain the focuses of Basel Accords and their effects on the financial supervision

Course 4.To analyze the effects of FinTech and Green Finance
Objectives
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Course Code

35205

Course Name

Digital Marketing-Course in English

o 7 A Credit Hours 3

Course
Objectives

The aim of the Digital Marketing Course is to provide students with the knowledge about
business advantages of the digital marketing and its importance for marketing success; to
develop a digital marketing plan; to implement digital marketing communications; to make
SWOT and STP analysis; to do digital marketing research and define a target group; to get
introduced to various digital channels, their advantages and ways of integration; how to
integrate different digital media and create marketing content; how to optimize a Web site
and SEO optimization; how to create Google AdWords campaigns; social media planning;
to get basic knowledge of Google Analytics for measuring effects of digital marketing and
getting insight of future trends that will affect the future development of the digital
marketing. The application of the gained knowledge, skills and competences will help future
managers in forming digital marketing plan in order to manage a digital marketing
performance efficiently.

Ak -

Course Code

02085

Course Name

Case Study in International Marketing

e A Credit Hours 3
REFHBEFTT

Course
Objectives

The concept of "brand" is one of the most emphasized topics in marketing today. Building
and managing a successful brand in the international arena is potentially the most
challenging and rewarding endeavor an organization can undertake. In this course, students
will learn to define measurable brand objectives and learn the key steps of the analytical
process to help grow a brand globally. Moreover, students can learn the elements of the
success through a variety of successful international brand cases. Key topics covered Global
Product Development, Global Brand Repositioning, Brand Valuation, Global Branding
Strategies and Brand Portfolio Strategy. If time permits, this class attempts to cover all the
topics that a global brand manager needs to know. The team project calls for student team
to take a brand and conduct a brand audit. Every team must study a different brand. The
formal requirements for the brand audit project are two progress reports and a final paper,
as follows:




1) Progress Reports: The first group progress report is due at the beginning of the 7t class.
All that you need to include with this report is the brand you have chosen to study, and also
sketch out your preliminary vision of a “mental map” for the brand in terms of the key brand
associations. The second progress report is due at the beginning of the 12% class. This report
should outline your preliminary depiction of the brand hierarchy for the brand.

1I) Final Report: The final report is due at the beginning of the class session in which you
present. The final report profiles the sources of brand equity and provides recommendations
concerning how to build and manage equity for the chosen brand. After summarizing current
and desired brand knowledge structures, teams should outline creative and relevant
directions for management of their chosen brand, providing justification where appropriate
with course concepts. The presentation should be a top-line summary of the key points.

e

| o

Course Code

35209

Course Name

International Entrepreneurial Opportunity Identification

BV A 8 & pia Credit Hours 3

1.Improve students’ understanding of the factors that influence the identification of
international entrepreneurial opportunities.

2.Improve students’ understanding of ways to explore international entrepreneurial
opportunities.

Course 3.Improve students’ understanding of the process of identifying international
Objectives entrepreneurial opportunities.
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Course Code 35189

Course Name

Financial management and practice

tPEY B I Credit Hours 2

The purpose of this course is to help students better understand how big companies work
in the real world and nurture requisite capacity as new employees. The course will
introduce different functions of a corporation and look into how these units interact to
improve overall performance. Senior business executives will be invited to give lectures.
Students are expected to actively participate in discussions and make group presentations
in English during the course. Students who successfully complete the course should be in a
better position to be accepted by a business of their choice and perform better than

Course averace
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AYALD B B A B R L Al £ E P A R LAE ;}% S R e
FERR LA 220G (1) ERAg AL ART B REER G (D)
FPFELEFLET ﬁ@i(wggﬂvﬁﬂﬁﬁ°F§%“$?£#MAQ$£&A
ﬁ?ﬁé%‘ri;,usﬁ/ﬁ—zy R 13 A BRAR o /fﬁg*ﬁ%jgﬁfé%i% Br Y AR R
iz vk dpFE R AR 5 li??,L_q;%,ﬁ Wod P EA LR I RPOF AR
F AR R L '3; SRR O Y RN E LR 2 FAAEE o

Ak i o




() FREBERE
Frefgmy - TRy = 2 NiRi74 ) 285m0 -
% 1 111.08.03 £ B & & 111-1 gkt ¢ 38 -

FRREAYFALARETINMFERRR TR 8P - >

(FA¥%51)

Course Code

32685

Course Name

Seminar |

LAY - Credit Hours 1

The series of seminars, including Seminar I, II and III, are designed to guide students to
own the capability of independent study. After studying these courses, students are
expected to be able to

1.observe social environment and phenomenon

2.obtain independent thinking ability;

3.search for/read/present articles in the business field;

4 to find an interesting topic and define research question.

5.to understand the basic concept and methodology of research.

6.collect and summarize data.

Course 7.write and accomplish a project report.

Objectives
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Course Code 32686
Seminar II .

Course Name LA - Credit Hours 1

Course
Objectives

The series of seminars, including Seminar I, IT and II1, are designed to guide students to
own the capability of independent study. After studying these courses, students are
expected to be able to

1.observe social environment and phenomenon

2.obtain independent thinking ability;

3.search for/read/present articles in the business field,;

4.to find an interesting topic and define research question.

5.to understand the basic concept and methodology of research.

6.collect and summarize data.

7.write and accomplish a project report.
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Course Code

FrER

Course Name

Seminar III

EXFPT = Credit Hours 1

The series of seminars, including Seminar I, IT and II1, are designed to guide students to
own the capability of independent study. After studying these courses, students are
expected to be able to

1.observe social environment and phenomenon

2.obtain independent thinking ability;

3.search for/read/present articles in the business field;

4.to find an interesting topic and define research question.

5.to understand the basic concept and methodology of research.

6.collect and summarize data.

Course 7.write and accomplish a project report.

Objectives
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Course Code 17103
Course Name ]ﬂ?:fit?}_r ;{{arketlng Credit Hours 2

Course
Objectives

The aim of the Digital Marketing Course for graduate program is to provide graduate
students with the knowledge about business advantages of the digital marketing and its
importance for marketing success; to develop a digital marketing plan; to implement digital
marketing communications; to make SWOT and STP analysis; to do digital marketing
research and define a target group; to get introduced to various digital channels, their
advantages and ways of integration; how to integrate different digital media and create
marketing content; how to optimize a Web site and SEO optimization; how to create Google
AdWords campaigns; social media planning; to get basic knowledge of Google Analytics
for measuring effects of digital marketing and getting insight of future trends that will affect
the future development of the digital marketing. This course will also allow students to read
successful cases of digital marketing, train students' critical thinking ability, implement PBL
(Problem Base Learning). The application of the gained knowledge, skills and competences
will help future managers in forming digital marketing plan in order to manage a digital
marketing performance efficiently.
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Course Code

16258

Course Name

WEB Programming

WEB #2 ;% 2% 3+ Credit Hours 3

Course
Objectives

(8 Pt iK)

The objective of this course is to let the students familiarize with the current tools and
processes of designing a database backed web application. Multi-tier applications centered
around MVC (Model View Control) model will be illustrated throughout the course with
stepwise refined examples. Hands-on exercises applying html, jsp, servlet, and Web
development tools such as Google Web Toolkit to develop a SaaS application will be

conducted in the classroom. Programming loading in this course is medium.

Course
Objectives
(FK 12 )

The objective of this course is to let the students familiarize with the current tools and
processes of designing a database backed web application. Multi-tier applications centered
on MVC (Model View Control) or MVT (Model View Template) framework will be
illustrated throughout the course with stepwise refined examples. Hands-on exercises
applying back-end and front-end techniques (e.g., CSS and JavaScript), database, and
system security will be conducted in the course.
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Course Code

31358

Course Name

Deep Learning

ERE Y Credit Hours 3

Course
Objectives

(8 Feii— iK)

This course provides an overview of Knowledge Discovery and Data Mining (KDD). KDD
deals with data integration techniques and with the discovery, interpretation and
visualization of patterns in large collections of data. Topics covered in this course include
data mining methods and the cross industry standard process for data mining. This course
provides fundamental knowledge and applications of KDD as well as trains students to use
some data mining tools and techniques to perform data processing and analysis for business
decision-making. This course will also focus on showing students how to effectively use
popular tools such as Python and/or R to solve the KDD problems.

Course
Objectives
(£ 3% 18 %)

The course introduces deep learning techniques and theories with a focus on practical
applications. A number of deep learning models/concepts will be covered in this course.
Possible uses and limitations of deep learning algorithms will be discussed, and their
implementation will be investigated using programming tasks. Students will be given an
exposure to the details of neural networks as well as deep learning architectures and to
develop end-to-end models for such application tasks.
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Course Code

13027

Course Name

Machine Learning

Es y Credit Hours 3

Course
Objectives
(F Fodi— ¥R)

The course objective is to learn the theory and practical application of Machine Learning,
which will focus on four fields: machine learning theory, traditional machine learning
algorithms, bio-inspired computation systems, and evolution computation. Machine
learning theory will include supervised learning, unsupervised learning, semi-supervised

10




learning, reinforcement learning; traditional machine learning algorithms include logistic
regression, decision tree, Bayesian network (belief network), SVM, SVR, etc.; evolutionary
computing include genetic algorithms, genetic programming, evolution strategies (ES), and
gene expression programming (GEP), etc.; Bio-inspired computation system includes ant
colony optimization (ACO), particle swarm optimization (PSO), artificial bee colony
(ABC), and artificial immune systems (AIS), etc. In the Internet and big data trends, these
adaptive algorithms in the field of data science, will be an important modeling and data
mining technology. Students are expected to learn these techniques, and apply them in
academic research and emoply these technologies to solve real-world problems; and
enhance the efficiency and effectiveness of problem-solving.

Machine learning (ML) is one of the leading applications of artificial intelligence (AI). It
refers to training a computer network on how to make concrete projections when fed data
and is an in-demand technology in today's world. This course gives an overview of many
concepts, techniques, and algorithms in ML, beginning with topics such as classification

Course and linear regression and ending up with more recent topics such as boosting, support vector
Objectives machines, and ensemble learning. The course will give the student the basic ideas and
(ZF#% 12 %) intuition behind modern ML methods as well as a bit more formal understanding of how,

why, and when they work. Students are expected to learn how to use these ML techniques
in academic research and/or real-world problems to enhance the efficiency and effectiveness
of problem-solving.
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